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“We win, or we die.”
Omar Mokhtar
(1858-1931)
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Third Edition

2026 July to September

Welcome to the third issue of our quarterly magazine. Through this
publication, we continue to document the journey of Moomken
Organization for Awareness and Media and its Media Center in laying the
foundations for sustainable development, building social cohesion, and
promoting a culture of mindful participation in Libya.

The third quarter (July - September 2026) witnessed exceptional
on-ground and digital momentum, where our efforts combined real-world
impact with evidence-based, purposeful content creation. At the forefront
of this issue is the revival of the interactive Sawab project during the "City
Nights” events at Dar Nuwaji in the heart of the Old City. It offered
innovative experiences, such as critical thinking games and dialogue
sessions, alongside intensive training to combat digital misinformation.

We also highlight our continued efforts in environmental governance and
climate action through the Dayem project, which focuses on women's
leadership in community adaptation. This sits alongside our work in
empowering youth and guiding their initiatives toward sustainability and
institutionalization through the Ossos (Foundations) project. This quarter's
landscape is completed by our interactive media segments, such as
Memory of the Days, which connects national and global occasions with
Libyan identity and local context.

We present this summary to you, reflecting figures and indicators that
exceed 250,000 views and direct engagements with our community. We
reaffirm that building resilient and aware communities starts with
amplifying everyone’'s voice and creating genuine, sustainable spaces for
change.
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About Moomken’s Media Center:

The Moomken Media Center is a dedicated platform for raising public
awareness, promoting knowledge sharing, and advancing evidence-based
advocacy in Libya. Operating according to international standards, the center
utilizes strategic communication tools and digital innovation to promote civic
values, strengthen community resilience, and encourage informed
participation.

The center serves as a key driver for inclusive communication, ensuring the
systematic documentation of initiatives while amplifying the voices of diverse
groups. Through the production of high-quality, accessible content, the center
promotes principles of transparency, accountability, and participatory
dialogue. This enhances the visibility and impact of Moomken’s programs
among national and international partners.

Core Functions of the MediaCenter:

¢ Providing comprehensive, rights-based media coverage of the organization’s
activities.

¢ Producing inclusive and accessible digital content, including visual designs,
videos, and human-interest stories.

 Designing, implementing, and managing awareness and advocacy campaigns.

e Conducting monitoring and evaluation to improve digital performance based on
data-driven insights.

e Building capacities in media literacy, ethical communication, and responsible
engagement within communities.
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Sawab Project

Media and Information Literacy

Overview :

In light of the rapidly growing impact of misinformation and fake news in the
Libyan digital space—and its direct repercussions on social peace, public trust,
and citizens’ ability to make accurate decisions—Moomken launched and
implemented this project from August 2023 to March 2025.

The project seamlessly combined capacity building for civil society
organizations and youth, the development of sustainable digital platforms, and
the organization of dialogue sessions. It also included grassroots campaigns
targeting all segments of society, ensuring that awareness transitioned from the
theoretical realm to practical application within local communities.

Building on this impact, July withessed a remarkable revival of the project’'s
activities and interactive tools during the "City Nights"” events. The initiative
returned to the field with a fresh look and immersive experiences, including
discussion sessions, intensive training, and live community awareness. This
reconnected diverse audiences with fact-checking and critical thinking tools in
an environment that blended the venue's rich heritage with innovative
awareness methods.
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— Project Objectives:

Enhancing Comprehensive Digital Awareness: Empowering the local community,
including youth and civil society representatives, to understand media
manipulation and acquire fact-checking skills.

Providing Spaces for Dialogue and Co-learning: Organizing open sessions to
foster critical thinking, combat rumors, and build a safe digital environment.

Supporting Social Peace and Community Cohesion: Protecting the social fabric
and public trust from the negative repercussions of targeted rhetoric in the
digital space.

Innovating Field Participation Tools: Introducing interactive methods and

educational games that engage citizens in practicing fact-checking as a shared
social responsibility.

Resources & Performance:

Interactions

pMely uegill (xS dakiil adleSl 5l 5
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Dayem Project

Sustainability and Climate Action

Overview :

Dayem is an environmental initiative focused on expanding local environmental
governance, climate action, and capacity building within Libyan municipal
administrations. A specialized capacity-building track was integrated specifically
to focus on the role of women in community climate adaptation.

—— Project Objectives:

Enhancing capacities of municipal administrations and local civil society
organizations to address regional climate adaptation challenges.

Facilitating the technical design and implementation of long-term local
environmental planning programs.

Providing customized training for women to systematically enhance their
capacities as leaders in environmental advocacy and safety.

Event video

Ml duegill Koo daliil osle3l 5 S 6
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Resources & Performance:
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Views. Interactions
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OSOS Project

Overview:

The Ossos project is a youth empowerment program aimed at developing the
leadership, professional, and practical skills of Libyan youth, supporting them in
transforming their community initiatives into structured and sustainable civil
society organizations (CSOs). The project provides an interactive learning
environment that integrates knowledge with practical application.

Project Objectives:

¢ Empowering Libyan youth by developing their leadership, professional, and personal
skills.

e Supporting youth initiatives and assisting in transforming them into structured,
sustainable civil society organizations.

 Building participants’ capacities in project planning, campaign management, and
proposal writing.

¢ Promoting concepts of sustainability and effective resource management to ensure
the continuity of initiatives.

Project Video Project Video
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Resources & Performance:
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Views. Interactions
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Moomken Media

Center Initiatives
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The Prophet’s Birthday (Mawlid)

Martyrs' Day

“We win, or we die.”

—sk Omar Mokhtar
= (1858-1931)
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Segment Performance:

Views. Interactions
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July to September 2026
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As we conclude the pages of this edition, our belief at Moomken Organization is
renewed: every step in the field, every digital initiative, and every partnership
we build with youth and local civil society organizations represents a
fundamental building block on the path to achieving civil peace and sustainable
development in Libya.

The outcomes of this quarter—from the interactive alleys of the Old City to
environmental, leadership, and capacity-building training platforms—are not
merely phased milestones to close a chapter. Rather, they are the fuel for an
upcoming phase where we will continue to evolve our media and
communication tools to keep pace with contemporary challenges, promote
transparency, and consolidate the values of dialogue and shared responsibility.

We extend our sincere thanks and appreciation to all participants, local and
international partners, and the dedicated team who turned these initiatives into
a tangible reality. We look forward to seeing you in our next issue to continue
writing new chapters of impact and empowerment together.

Contact Us:

Website: https://moomken.org/

Email: info@moomken.org

Social Media:

Moomken Organization - Moomken (Facebook / Instagram / Linkedin)

Prepared & Documented by:
The Media Center - Moomken Organization
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